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The Daily News First,

! ]The next highest score,
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The Daily News First,
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The Daily News First,
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Daily News . . 2,695,183 2,873,42
june 2,045,416 2,188,63
aid-Examiner . 881,192 913,13

923.662 960.53
*1,687410 1,631,21

970,452 924,40
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150,681 lines. The Daily News Fin
The Daily Tribune, 124,753 lines. The next highest sco:

FOODSTUFFS
36,982lines. The Daily News Fin
The Post, 14,479 lines. The next highest sco:

FURNITURE
13,349 lines. The Daily News Fin
The Daily Tribune, 4,638 lines. The next highest sco:

HOUSEHOLD UTILIT
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